DAFTAR ISI

Halaman
HALAMAN JUDUL ..ottt [
LEMBAR PERSETUJIUAN .....ccooiiiiiiiieieeeie e i
LEMBAR PENGESAHAN.......cot ittt iii
KATA PENGANTAR ..ottt 1\
ABSTRAK ..ot Vi
ABSTRACT ...ttt ettt et nre st ane aree vii
DAFTAR ISttt viii
DAFTAR TABEL ..ot X
DAFTAR GAMBAR ..ottt Xi
DAFTAR LAMPIRAN. ... oottt Xii
BAB | PENDAHULUAN. ..ottt 1
1.1.Latar Belakang..........cocoiiiiiis i 1
1.1.1.1dentifikasi Masalah............ccccoiuiiiiiniii 9
1.1.2.Pembatasan Masalah.............ccccoveiiiiiiiiiiiiiecee e 10
1.3.RUMUSAN MaSIAN.......coiiiiiiiiiiiee s 10
1.4.Tujuan Penelitian.. ..o s 10
1.5.Manfaat Penelitian..........cccoeveieiiieniieseeee e s 11
BAB Il LANDASAN TEORI ..ot 13
2.1, TINJAUAN TEOMT ..vvveviiiiiecieee ettt sre e 13
2,11 IMIBIEK ...ttt nee s 13
2.1.1.1.Brand EQUILY ......ccoveieeiecie st 16
2.1.1.2.FUNGST MEIEK .....oviiiiiiii it 17
2.1.1.3.DIMENSTI MEIEK .....oovviiiiiiieiieiieeeie e 18
2.1.1.4.Tujuan Pemberian Merek ..........ccocoveiiiiiiiiiiiieeeee e 18
2.1.2.KUalitas Produk .........cccccoiiiiiiiiiiiieiee e 19
2.1.2.1.Strategi Produk ..o 21
2.1.2.2.Bauran ProUUK .......cccoieieieieiicisienie e 21
2.1.2.3.Klasifikasi Produk ............cccoviiiiiiiiieiieie e 22
2.1.2.4.Pengembangan Produk ............ccceceiviiiieeiiiiicieece e 23
2.1.2.5.TUjuan Produk .......cccooeiiiiiiiiiiiee e 24
2.1.2.6.DIMENSI PrOUK .....ccueeiiiiiiiiiieieciieecee et 25
2. 1.3 HAIGA - 26
2.1.3.1.KONSEP HAMQA......eeieiiieeeiie et 27
2.1.3.2.Faktor Faktor Mempengaruhi Tingkat Harga............ccocoeeviennninne. 28
2.1.3.3.DIMeNSI Harga.......cccveiiiiiie e 30
2.1.4.Proses Keputusan Pembelian............ccoceviiiiiiiiiiiiiieec 30

viii



21.5.Dimensi Keputusan Pembelian..............cccooeviiiiieiicicccce e 32

2.1.6.PenelitianTerdanulUu............ccoooiiiiiiiiie e 32
2.1.7.HubunganAntarVariabel..............ccccovviiiiiiiiei e 35
2. 1.8 HIPOLESIS. ..ttt e 36
2.1.9.Model Penelitian.........cccouiiiiiinieieieie e 37
BAB 111 METODE PENELITIAN ...cooiiieeee e 38
3.1, DESAINRISEL ....cevviuieie et 38
3.2. Jenis dan SUMDBEr Data..........covuerieiiiieniesieeie e 38
3.2.1. JBNIS DALA....ccuiiiiiieiiesie sttt 38
3.2.1.2 SUMDBET DALA ...cvveveeiieie ettt 39
3.3. Populasi, Sampel dan Teknik Pengambilan Sampel................c.......... 39
3.3 L POPUIAST . 39
3.3.1.2. SAMPEL ..o s 40
3.3.1.3. Teknik Pengambilan Sampel ............cccooiiiiiiiiie 41
34 UNIE ANGLISIS ot 41
3.5. Definisi Operasional Variabel ............cccccooiiiiiiiie 42
3.6. Teknik ANaliSis DAta .........ccceviieieiiie et 45
3.6.1. UjJi VAlITITaS ..ot 45
3.6.2. Uji Reabilitas ........cccovviiiiieiice e 46
3.7.Analisis Regresi Linier Berganda............cccoeeviiiinincienenesesiesieens 46
3.8.UJi HIPOLESIS. ...c.veevieiiiiieesie ettt sees 47
3.9.K0efiSien DetermMiNaSi.......ccueiuereerieieeiesiee e seeie e e ens 48
BAB IV HASIL PENELITIAN DAN PEMBAHASAN.........cccoooiniiiiienn. 49
4.1.HaSil PENEIITIAN. .....cceiieiiei e 49
4.1.1.Karakteristik ReSPONAEN...........ccoviiiiiiii e 49
4.1.2.HaSil PeNelitian..........cccoiveiiiiieiice e 52
A4.1.2.1.UJE ValAITaS. ..eeeiiiieieie e 52
4.1.2.2.Uji Reliabilitas. .........cocooeiiiiiiii e, 55
4.2.Regresi Linier Berganda...........ccccoveveeiieiieiiecicieece s 56
4.2 1. UJ1E HIPOTESIS. ....coueieiieiiisiesie sttt 57
4.2.2.Koefisien DeterMinasi (R?) .......o..ovveeevererreeeseeereesesseeseessesseeseeseesees 60
4.3.Pembahasan Hasil Penelitian............ccccccoooviiiiieiii e 61
4.4.Temuan Penelitian. ..o 64
4.5.Keterbatasan Penelitian...........cccoovevveieiiiiieie e 64
BAB V SIMPULAN SARAN DAN IMPLIKASI PENELITIAN................. . 65
5. L. SIMPUIAN. ..o 65
D2 SANAN. ...ttt ne e 66
5.2.1.5aran Perusanaan...........ccocveueiieiieieiiene e se e 67
5.2.2.Saran Peneliti Selanjutnya...........cccccoovveiieiieie i 67
5.3.Implikasi Penelitian ...........ocooiiiiiiiiiseee e 67
DAFTAR PUSTAKA . ..ottt re e 69
LAMPIRAN. ... oottt ettt sttt s e st e et et et sbesneere e e eneeneas 72



Nomor

1.1.
1.2.
1.3.
1.4.
3.1
4.1.
4.2.
4.3.
4.4.
4.5.
4.6.
4.7.
4.8.
4.9.

DAFTAR TABEL

Nama Tabel Halaman
Produsen LUlur INAONESIA ......ccveiiiiiiiieiieieeee e 2
Hasil Pra Survey Terhadap Harga Produk Lulur ...........cccoevveiieenen 4
KUESIONET Pra SUIVEY.......eiiiiiieiieie e 6
Hasil Top Brand Index Katagori Lulur Mandi Tahun 2012-2016....... 8
Variabel Penelitian Dan IndiKator............ccooveiiiiiiiieniie e 43
Karakteristik Responden Berdasarkan Usia...............cccccveveiveieinennnnn 49
Karakteristik Responden Berdasarkan Pendidikan...............cccccceeeen ... 50
Karakteristik Responden Berdasarkan Pekerjaan..............cccccveeveennnne . bl
HaSH UjJi Validitas. ........ccooviiiiiiiiec e 53
Hasil Pengujian Reliabilitas.............cccooveveiieiie i 55
Hasil Analisis Regresi Linier Berganda.............cccccovceviiiiiinnniene oo 56
[ o 1 USSR 58
HASH UJI Fo e e s 59
Koefisien DEtermMinasi (R2).........ovoveeveeeeeeeereeeeeeesesseeeesseseeeseeseeesenne o 60



Nomor

2.1.
2.2.

DAFTAR GAMBAR

Nama Gambar Halaman
Proses Pengambilan Keputusan ............ccccoeviiiiiinieicicc e 31
MOAEI PENEIITIAN ..o 37

Xi



Nomor

O~ owpND -

DAFTAR LAMPIRAN

Nama Lampiran Halaman
Lampiran Kuesioner Penelitian............ccccoovviiiiieieiinescise e 73
Lampiran Tabulasi 30 ReSpONdeN...........ccccoveveiiiiee i 78
Lampiran Tabulasi 150 ReSPONAEN..........cccvvviiiiiiiiiieiieeeee e 79
Lampiran Hasil Uji Validitas 30 Responden...........cccccccevvveviveiieinennenn, 86
Lampiran Uji Reliabilitas 30 ReSpPONdeN. ..........cccovveiiiininiiiceee, 93

xii



